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Skip Press : Writer's Guide to Hollywood Producers, Directors, and Screenwriter's Agents, 2002-2003: Who 
They Are! What They Want! And How to Win Them Over!  before purchasing it in order to gage whether or not it 
would be worth my time, and all praised Writer's Guide to Hollywood Producers, Directors, and Screenwriter's 
Agents, 2002-2003: Who They Are! What They Want! And How to Win Them Over!: 

0 of 1 people found the following review helpful. If you have buy just one writer's guide this year...By Timothy 
HorriganThis is the one to buy. It covers a lot of topics in a relatively small space (454 pp.), but there's lots of good 
info here, written in a vastly more engaging style than any of the competing writers' guides (including Jeff Herman's 
book which is published by the same company.) The best thing about this guide is that Press takes thr writer's side: he 

http://f3db.com/pub/links.php?id=0761531874


does not hesitate to say what he really thinks (right or wrong) about the various agencies, producers, etc., and he 
refuses to let any agencies, production companies, etc. opt out of the book. Also, he includes detailed lists of personnel 
at the agencies, production companies, etc. Not perfectfar from flawless, but well worth your $18.40.0 of 0 people 
found the following review helpful. Five StarsBy Rick FryA must have.2 of 4 people found the following review 
helpful. It's not as expensive as some othersBy Darcy PennellIn the back of this book is a database that lists agents and 
producers. There are comments included with each agent/producer, which I found to be very useful. I would 
recommend this book for people who can't affford the Hollywood Creative directory. It's definitely a good starting 
point.You'll find writing advice in the front. I can't really recommend those sections. It's not that they are bad, but 
there are much better resources for that information.I think the book just tries to do too much. Still, it should be on any 
writer's bookshelf.

Now You Have a Friend in the Industry!So you want to get into show business? In Hollywood, it's not what you know, 
but who you know that counts. Whether your dream is to become a Hollywood writer or find the perfect producer to 
buy your script, at your fingertips are the insider hints and secrets you need to get discovered and succeed in this 
ultracompetitive industry. Hollywood guru and screenwriter Skip Press introduces you to hundreds of producers, 
directors, and agents and tells you how to reach themby mail, phone, fax, or e-mail. You'll learn how to:Market 
screenplays, novels, or short stories to the right people Tailor your proposal to the preferences of each producer, 
director, or agent Understand the real Hollywood and everything show business Find the best agent or 
manager"Thoughtfully written, clearly laid out, and of great value to beginners and old-timers alike. This book 
combines fearless opinions and invaluable hard factsboth of which are hard to find in Hollywood." Gareth Wigan, co-
vice chairman, Columbia TriStar Motion Picture Group"An entertaining and valuable tool for anyone interested in 
show business." Paul Mason Sr., vice president of production, Viacom"An invaluable resource for breaking into the 
movie and television business." Barbara Anne Hiser, Emmy-winning cable and network television producer"An 
insightful guide to the intricate Hollywood network." Oliver Eberle, founder and CEO, ShowBIZData.com"The bonus 
for readers of this book is that Skip Press is a good writeraccessible, clear, persuasive, motivating, and easy to 
understand." Jerry B. Jenkins, coauthor, the Left Behind series

Now You Have a Friend in the Industry!From the Inside FlapNow You Have a Friend in the Industry!So you want to 
get into show business? In Hollywood, it's not what you know, but who you know that counts. Whether your dream is 
to become a Hollywood writer or find the perfect producer to buy your script, at your fingertips are the insider hints 
and secrets you need to get discovered and succeed in this ultracompetitive industry. Hollywood guru and screenwriter 
Skip Press introduces you to hundreds of producers, directors, and agents and tells you how to reach them?by mail, 
phone, fax, or e-mail. You'll learn how to:Market screenplays, novels, or short stories to the right people Tailor your 
proposal to the preferences of each producer, director, or agent Understand the real Hollywood and everything show 
business Find the best agent or manager"Thoughtfully written, clearly laid out, and of great value to beginners and old-
timers alike. This book combines fearless opinions and invaluable hard facts?both of which are hard to find in 
Hollywood." ?Gareth Wigan, co-vice chairman, Columbia TriStar Motion Picture Group"An entertaining and valuable 
tool for anyone interested in show business." ?Paul Mason Sr., vice president of production, Viacom"An invaluable 
resource for breaking into the movie and television business." ?Barbara Anne Hiser, Emmy-winning cable and 
network television producer"An insightful guide to the intricate Hollywood network." ?Oliver Eberle, founder and 
CEO, ShowBIZData.com"The bonus for readers of this book is that Skip Press is a good writer?accessible, clear, 
persuasive, motivating, and easy to understand." ?Jerry B. Jenkins, coauthor, the Left Behind seriesFrom the Back 
CoverNow You Have a Friend in the Industry! 


