(Mobile pdf) What They'll Never Tell You About the Music Business. "The Myths, the Secrets, the Lies
(and a Few Truths)"

What They'll Never Tell You About the Music Business. " The
Myths, the Secrets, the Lies (and a Few Truths)"



Peter M. Thall
ebooks | Download PDF | *ePub | DOC | audiobook

] S
= e R | WTMEHEY B
I-'-"_'.-i _IJI I 0 ¥ Lad
A aATIm THE
T L)) ADAW - |
~ MITCTHRSS
I— !-.; ::".! . J-I:. Lo b |

| TELL

U a2

| L1

TSy
The Mytha, the dacre
the Lies (& a Few Pruths)

||_

& Donwload I & Read Online I

#1838475 in Books Watson-Guptill 2002-06-01 2002-06-010riginal language:EnglishPDF # 1 1.00 x 6.25 x
9.501, #File Name: 0823084396292 pages292 pagesSize: 6.13x 9.50"Editor: Peter M. ThalllSBN:
0823084396 Twenty chapters cover virtually every aspect of the music industry, including recording
agreements, record royalties, artistic management, music publishing, music marketing and promotion,
merchandising, copyright infringement, and the international music business sceneWhat's more, the
information in thisinvaluable reference is all explained clearly and concisely with no legal jargonFor anyone
involved in the music business, hereis your source of inside information! | File size: 19.Mb
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(and aFew Truths)" before purchasing it in order to gage whether or not it would be worth my time, and all praised
What They'll Never Tell Y ou About the Music Business: "The Myths, the Secrets, the Lies (and a Few Truths)":

For someone on the way up, this book is a must; for everyone else, its a bible.Danny Strick, co-President, SonyATV
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Music Publishing, Inc. This completely revised and expanded edition of What They'll Never Tell Y ou About the
Music Business is a must-have reference not only for aspiring songwriters, record producers, and performing artists
but also for record company executives, personal and business managers, agents, and attorneys. Y oull learn: *How the
Internet has affected every aspect of the music business, from copyright and royalty issues to censorship* How many
musicians have seized do-it-yourself Internet opportunities to create successful business models*How satellite radio,
digital jukeboxes, and video games are affecting the music market* How artists can maximize their chances for long-
term financial health* How the royalty pie is slicedand who gets the pieces* What snares and pitfalls to avoid when
signing an employment contract* And much more. The music business is complicated, and this book is very helpful in
deciphering its pitfalls, opportunities, and challenges.Clive Davis, Chief Creative Officer, Sony Music Entertainment
Worldwide Thalls book simplifies a complicated business, and it provides the reader with knowledge that otherwiseis
available only to those on the inside.Scott Francis, President, Warner/Chappell Music and Chairman CEO,
Warner/Chappell Music U.S. Whoever reads this book is getting expert advice from one of the most respected and
knowledgeable playersin the music industry today. | wish this book was available when | was looking to begin my
career in the music business.David Renzer, Chairman Chief Executive Officer, Universal Music Publishing Group
"Intelligent and accessible--rich in references, but easily understandable." David Geffen A clear contender for the one
indispensable work on the topic, this book delivers the goods. There is no oneinvolved in the music business who will
not learn and benefit from this ambitious work.New Y ork State Bar AssociationFrom the Trade Paperback edition.



