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lan Greenleigh : The Social Media Side Door: How to Bypassthe Gatekeepersto Gain Greater Access and
Influence before purchasing it in order to gage whether or not it would be worth my time, and al praised The Social
Media Side Door: How to Bypass the Gatekeepers to Gain Greater Access and Influence:

1 of 1 people found the following review helpful. Tons of great ideasBy R. GilbreathHaving followed lan online via


http://f3db.com/pub/links.php?id=0071816739

his twitter stream and his blog, | was really looking forward to the release of his book. Boy it did not disappoint! It's an
easy read and you will finish it with tons of ideas that you can apply today.0 of 0 people found the following review
helpful. Great insights on how to stand out from the online clutterBy ZohnyThis book is very influential ! It has
already influenced me to right my first book review ever. Full of insights on how to make your content visible to the
right people. | got to know about the book from one of the methods mentioned in it, so great proof that it works.1 of 2
people found the following review helpful. A MUST BUY BOOKBY Kevinlm glad Il be the first one to write a
review on this book and by starting off that this book has actually been one of the greatest book i've ever read !!! lan
really knows what he is talking about. It's informative and it's worth reading. Favorite part was from the beginning to
the end. Definitely worth getting it.

"A generous, tactical, thoughtful manifesto that follows through on the exhortation of our time. . . 'pick yourself.'
Everyone owns a media company now, time to start acting that way."--Seth Godin, author of The Icarus Deception”It's
one of the most informative and effective social media books I've ever read."--Joe Fernandez, CEO and cofounder of
KloutSkip the line at the front door! Learn to detect the hidden social media side doors that provide instant, privileged
access to the top influencers and decision-makers in any industryAccess is one of the great unexamined issues in social
media. Barriers used to be everywhere, in the form of gatekeepers and rules that governed access to people with
power, authority, budgets, expertise, and fame. But social media side doors--alternate avenues of access through social
media--have opened all around us, and few have noticed. Through them, we can engage with top business executives,
thought leaders, and tastemakers. We have the unique ability to draw the attention of people and organizations that are
bombarded every day by countless competing traditional requests for consideration.In The Social Media Side Door,
social media strategist 1an Greenleigh reveals how to walk right through the social media side doors that lie hidden in
plain sight--to forge valuable relationships, create business opportunities, raise your thought leader profile, or land the
perfect job. It will enable readers to expand their own means of access to those they wish to engage with, and the ways
in which this access--in both directions--can be leveraged to unlock a new level of ROI.

About the Authorlan Greenleighis a social media and content strategist. He hel ps companies turndata, ideas, and
relationships into true thought |eadership. His words and ideas have been featured inHarvard Business, Ad Age,
Adweek, Digiday, Ragan, Seth Godin's The Domino Project, and elsewhere.He writes and speaks on a wide range of
topics, including changing consumer-brand relationships, the convergence of personal identities, and the radically
shifting landscapes of access and influence. Follow him at @be3d.



