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worth my time, and all praised The Fine Print of Self-Publishing, Fifth Edition: A Primer on Contracts, Printing Costs, 
Royalties, Distribution, E-Books, and Marketing: 

1 of 1 people found the following review helpful. An absolute must for authors seeking publicationBy Loren 
WoodsonI am an author who was flailing about among the bezillion self-publishing outfits and got to Mark Levine's 
book via an internet search. As I am seeking to publish my second novel, I am very familiar with the dire expectations 
of self-publishing to even make one's money back. Thus I found Levine's book to be a refreshing, albeit bracing, 
explication of the many variables in play in the "self-" and "traditional" worlds of publishing, both print and e-books--
which I had never understood in getting my first novel published by a small independent press. Several take-homes: 
Have your book professionally edited. Think about who your target readers are and begin thinking about how to 
market to them. Look at his book to find out what makes a good self-pub outfit vs one who pressures or flatters you 
into a package before you've gut-checked your expectations and really done your homework as to what you can afford, 
both in outlay of money and of time. Biggest clarification for me: Pay now or pay later. Though oversimplified, this 
means self-pub outfits (the good ones) get your money for getting your work out there, but you get relatively more of 
the royalties (with a good company). Traditional publishers absorb the production costs, but take the lion's share of 
royalties--and even with them (unless you're J.K. Rowling) YOU do the post-publishing marketing on your dime.If 
you have a fiction or non-fiction manuscript nearing readiness for the published page, get this book.0 of 0 people 
found the following review helpful. A must-read for first-time self-publishersBy MSMAs a first-time self-publisher, I 
found Mark's book informative, well written, and straight forward. Initially I had few expectations since I am 
publishing the first of a series of childrens activity books - limited audience, color book, little text, print-only, high 
publishing cost, you will not find it in a library i.e. very different from a novel. But whatever the kind of book, the 
questions and hurdles are essentially the same. Above all, Marks book made me think and face questions I might 
otherwise have skipped over. I scrutinized more carefully the space my book is in and the niche it fills, and re-thought 
and tightened my sales and distribution strategy. I used his criteria for comparing publishers and tackling the essentials 
of contracts. I tripled my design budget, hired a new editor, and reviewed my pricing. I have gone from being naive to 
being informed with the guidance of the book. None of this guarantees my success of course, but it certainly increases 
the odds. I also recommend taking Mark up on his offer in the conclusion.1 of 1 people found the following review 
helpful. Agent Says to Read ThisBy QuintessentiallyYoursThough laid out such that one might go blind trying to read 
it all, this is a book that I recommend to all authors who are considering self-publishing. Read this before you decide 
whether to self-publish. Read this so you know how all your options really boil down to understanding some basics 
like how you will earn your money - or could get soaked for massive outlays. Read this so you get into the business 
headset before you pay a price.

The Fine Print of Self-Publishing, now in its fifth edition, has been lauded by industry professionals as the go-to book 
for authors considering self-publishing. The Fine Print has helped thousands of authors understand self-publishing 
companies' services, contract terms, printing markups, and royalty calculations. This latest edition includes new 
chapters on e-book publishing and book marketing, as well as updated head-to-head comparisons of major self-
publishing service providers, including free book-publishing companies to consider and self-publishing companies to 
avoid.

''If you are thinking of self-publishing, read Mark Levine's book cover to cover -- then read it again. It's mandatory for 
my clients. Highly recommended.'' --Kim Bookless, Publishing Consultant''I always recommend The Fine Print to any 
author who is considering self-publishing. This edition is even richer in the empowering tools, tips, and tricks you 
need in order to survive and thrive within this fiercely competitive publishing climate. It's a reality check and an 
education for the savvy author.'' --Patricia Fry, author of 40 books and executive director of Small Publishers, Artists 
and Writers Network (SPAWN)''The best edition of The Fine Print yet! It provides amazing insights to the industry 
and gives tips on the most important things to look for (and look out for) when self-publishing. It's worth every 
penny.'' --A.K. Taylor, author of The Newbie Author s Survival Guide''The Fine Print has established itself as the 
must-read for any author considering self-publishing. It's an invaluable toolkit and roadmap that will guide and equip 
you with the right information before taking those first important steps. Levine's ten years of experience, first as an 
author, then as a publishing company CEO, provide him with an understanding of the needs of authors, combined with 
an insight into the publishing industry, top to bottom. This fifth edition extensively explains how to make your self-
publishing journey a financially smooth and emotionally rewarding one.'' --Mick Rooney, The Independent Publishing 
Magazine''The best edition of The Fine Print yet! It provides amazing insights to the industry and gives tips on the 
most important things to look for (and look out for) when self-publishing. It's worth every penny.'' --A.K. Taylor, 
author of The Newbie Author s Survival GuideFrom the AuthorI'm thrilled that you're considering ordering this fifth 
edition of The Fine Print of Self-Publishing. The format of the book has expanded to cover ebook publishing and book 
marketing as well as self-publishing in general. You'll also find charts and graphs that compare 27 self-publishing 



companies and five ebook-only book publishers in several categories, including royalties, costs, and more. Enjoy.From 
the Inside FlapIf you're considering paying a company to publish your book, don't do anything until you read The Fine 
Print and consider the alternatives. It will save you a lot of time, money, and heartache. -Dan Poynter, The Self-
Publishing Manual Book publishing can be tough business. At SPAWN, we always recommend that anyone even 
remotely considering using a self-publishing company read Mark Levine's book first. Mark has done an amazing 
amount of painstaking research, going through contracts and running the numbers. If aspiring authors just spent a few 
bucks on The Fine Print of Self-Publishing, thousands of dollars and a whole lot of heartache could be avoided. -Susan 
Daffron, President, Small Publishers Artists and Writers Network (SPAWN) If you are even thinking about self-
publishing, you must read this book. The mistakes you can avoid will set the stage for your ultimate book success. 
You can't afford not to buy this book. -Jan B. King, Founder, eWomenPublishingNetwork The Fine Print is a 
consumer-friendly guide to choosing your best self-publishing deal. Mark explains the industry's tricky contract 
language in such clear terms that any lawyer can understand and follow. -Perry Binder, Associate Professor of Legal 
Studies, Georgia State University 


