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2 of 2 people found the following review helpful. Overpriced for how little useful content is providedBy Steven 
ByrdAt the time of this review, this textbook is priced at $95.62. In my humble opinion, it's extraordinarily overpriced 
for how little information it provides. The book itself is 125 pages total, including the standard legalese and table of 
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contents at the beginning, followed by pictures and half-filled pages. I did not enjoy paying $0.76 per page. The sheer 
cost to abysmally low benefit ratio is what really irritates me.The chapters are short, a few are are one to two pages. 
Certain parts instructed the students as if they are working with a team for the first time ever, "expect there to be 
conflict within the group when brainstorming and organizing" and "each student should voice their opinions and 
concerns." A significant amount of content is common sense.There are a few pages that are actually helpful. The 
appendices help when dealing with the client what sort of "legal" and report templates should be used. Additional 
information on how the group should plan its and execute its goals is helpful.It truly comes down to quality, the 
professor teaching the subject and the teams involved.

This book provides a ground-breaking model for the experiential team consulting process. Our model allows for a 
conceptual understanding of the consulting process and the interactions between and among students, the team, the 
client, and the instructor. It also provides a hands-on guide to completing the consulting project, with clear examples 
from a number of award-winning engagements. Experiential courses are multi-disciplined learning experiences and 
this book will be most helpful for the integrative demands of such a course.
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